
NOTICE 

Invitation for 61  st   edition of the IHGF Delhi Fair  
***

We are pleased to inform you that the the Export Promotion Council for
Handicrafts  (EPCH) is  organizing its  60th edition of  the  IHGF Delhi  Fair
(Spring)  2025 from  14-18  February,  2026  at  the  India  Expo  Center  &
Mart,Greater Noida, Delhi NCR, with a special focus on furniture category. 

The fair will feature a comprehensive and diverse presentation of over
2000 product lines and 300+ design trends across 16 product categories,catering
to  international  buyers  including  importers,wholesalers,  retail  chains,  and
design  professionals.   A  power  point  presentation  contains  full  information
about  the  event  is  enclosed  herewith.  For  detailed  information,  please  visit
www.ihgfdelhifair.in

***
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INDIAN HANDICRAFTS SECTOR 

 3.5 million craft persons (47.4 % female) 

 Over 800 handicraft clusters across the country 

 10000 registered handicrafts exporters of EPCH 

In USD Millions 

PRODUCTS ESTIMATED 
PRODUCTION 

EXPORT IN 2024-25 
 

Handicrafts 6594.10 3917.89 

Hand knotted Carpets 2344.13 1875.30 

Source : DGCI&S 



Key Handicraft Clusters  

 Home décor-  Moradabad, Jaipur 
 Woodwork - Saharanpur, Jodhpur, 

Chennapatna 
 Home furnishings -Panipat, Delhi, 

Karur, Hyderabad,  Sanganer 
 Fashion Jewellery - Delhi, Jaipur, 

Sambhal  
 Hand knotted Carpets – Bhadhoi, 

Mirzapur, Jaipur and Srinagar 
 Embroidered goods- Jodhpur, 

Jaipur, Barmer, Narsapur, Lucknow 
 Papier mache crafts - Kashmir, 

Jaipur 
 Terracotta – Khurja and Jaipur 
 Zari and Zari goods - Chennai, 

Bastar, Surat , Varanasi 
 Marble & Stone crafts – Agra, 

Chennai, Udaipur 



STRENGTHS OF INDIAN HANDICRAFTS SECTOR 

 USP of Indian Handicrafts is hand crafted and handmade; 

 Availability of abundant and unique local raw materials e.g. 

natural fibers, bamboo, cane, horn, jute, leather etc.  

 Rich and diversified culture producing wide range of unique 

and exclusive range of products; 

 Designs – Ethnic yet modern and contemporary with styles;  

 Availability of trained and skilled labour; 

Contd.. 



STRENGTHS OF INDIAN HANDICRAFTS SECTOR 

 Wide range of traditional production skills derived from 

indigenous knowledge; 

 Empowering women and youth; 

 High ratio of value addition; 

 Wide range of sustainable and eco-friendly products; 



HANDICRAFTS SECTOR - OPPORTUNITIES 

 Product development and design up gradation as per 

buyers’ lifestyle & preference; 

 Indian designs being unique in all aspects have greater 

edge over designs from other countries / regions; 

 Rising demand in domestic & traditional market;  

 Rising appreciation by consumers in the developed / 

developing countries; 

 Government support & promotion; 

 Development of E-commerce as a new marketing and 

distribution channel.  



EXPORTS OF HANDICRAFTS 



Source : DGCI&S 

INDIA’S HANDICRAFTS EXPORT (PRODUCT WISE) 

S. 
No.  

ITEMS 

April-March 
2023-24 

April-March 
2024-25 % GROWTH 

USD MILLION USD MILLION 

1 ARTMETALWARES 535.79 518.55 -3.22 

2 WOODWARES 970.75 1008.04 3.84 

3 
HAND PRINTED TEXTILES & 
SCARVES 

295.81 381.08 28.83 

4 
HAND KNITTED AND CROCHETTED 
GOODS 

481.53 514.60 6.87 

5 SHAWLS AS ARTWARE 0.27 0.32 18.52 

6 ZARI & ZARI GOODS 5.58 7.89 41.40 

7 IMITATION JEWELLERY 182.84 178.67 -2.28 

8 ATTARS  & AGARBATTIES 221.45 194.25 -12.28 

9 MISCELLANEOUS HANDICRAFTS 1262.44 1114.49 -11.72 

TOTAL  3956.46 3917.89 -0.97 

Export of handicrafts during April- December 2025-26 have been USD 2536.84 

Million (P) 



INDIA’S HANDICRAFTS EXPORT (COUNTRY WISE) 

Source : DGCI&S 

COUNTRYWISE EXPORTS DATA OF HANDICRAFTS (EXCLUDING HAND KNOTTED CARPETS) FOR 2024-25 

SNO COUNTRY 
2023-24 2024-25 Increase/ 

Decrease in % 
over 2022-23 

USD Million USD Million 
@82.7903 @84.5756 

1 AUSTRALIA 89.11 89.15 0.04 

2 CANADA 72.32 76.61 5.93 

3 FRANCE 126.68 118.75 -6.26 

4 GERMANY 184.88 210.28 13.74 

5 ITALY 68.99 68.90 -0.13 

6 JAPAN 22.30 16.02 -28.18 

7 NETHERLAND 180.28 199.45 10.63 

8 UAE 247.21 300.90 21.72 

9 SWITZERLAND 14.14 6.41 -54.68 

10 U.S.A. 1616.12 1515.18 -6.25 

11 U.K. 285.96 302.91 5.93 

12 LAC 78.88 91.23 15.66 

13 OTHER COUNTRIES 969.59 922.12 -4.90 

TOTAL 3956.46 3917.89 -0.97 



Magic of the gifted hands: Indian Handicrafts 

INDIA’S HANDICRAFTS EXPORTS TO UAE DURING 2022-23 & 2023-24 

Source : DGCI&S 
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S. No.  ITEMS 
USD 

MILLIONS 
USD 

MILLIONS % GROWTH 

2023-24 2024-25 

1 ARTMETALWARES 37.85 31.03 -18.00 

2 WOODWARES 21.91 24.67 12.60 

3 HAND PRINTED TEXTILES & SCARVES 124.85 180.41 44.50 

4 
HAND KNITTED AND CROCHETTED 
GOODS 13.24 10.33 -21.96 

5 SHAWLS AS ARTWARE 0.03 0.00 - 

6 ZARI & ZARI GOODS 0.95 0.59 -37.78 

7 IMITATION JEWELLERY 8.66 7.67 -11.43 

8 ATTARS  & AGARBATTIES 11.84 12.53 5.82 

9 MISCELLANEOUS HANDICRAFTS 35.14 33.66 -4.20 

  TOTAL 254.47 300.90 18.25 



Magic of the gifted hands: Indian Handicrafts 

INDIA’S HANDICRAFTS EXPORTS TO MIDDLE EAST DURING 2023-24 & 2024-25 

Source : DGCI&S 
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S. No.  ITEMS 
USD MILLIONS USD MILLIONS 

% GROWTH 
2023-24 2024-25 

1 Iran 1.47 1.91 30.16 
2 Iraq 9.77 10.88 11.42 
3 Israel 21.93 26.45 20.59 

4 Jordan 3.32 3.96 19.18 

5 Kuwait 12.83 13.72 7.00 
6 Lebanon 2.12 2.24 5.51 
7 Oman 14.74 9.00 -38.95 
8 Qatar 11.55 10.19 -11.79 
9 Saudi Arabia 63.49 70.64 11.26 

10 Turkey 1.68 1.35 -19.97 
11 United Arab Emirates 254.47 300.90 21.59 
  TOTAL 397.37 451.24 15.59 



INDIAN HANDICRAFTS – FORMS & STYLES 

 Handicrafts of India are products of:- 

• Home     

• Lifestyle 

• Furniture 

• Fashion 

• Furnishings 

• Gifts 

• Interior  

 Buyers look for:- 

• New and ethnic yet contemporary designs 

• Promotional items 

• Mix and Match  

• Packaging 

 Giftware, fashion jewellery, accessories, bags, natural fibre products 

like jute, baskets etc. are very popular in the overseas market. 

 

 Brands from 110 countries like Homestead Decore, El Corte Ingles, 

Carrefour, Falabella ,  H&M, Ikea, Tesco, Kohl’s, Galeria Kaufhof, 

Galerie Lafayette and many more are sourcing from India. 



MAJOR PRODUCT SEGMENTS 

Home   I   Lifestyle   I   Fashion   I   Furnishings I   Furniture  I  

Gifts I Interior 
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FURNITURE 

Solid wood Furniture 
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Lifestyle 

Magic of the gifted hands: Indian Handicrafts 



FURNISHINGS & TEXTILES 



One Stop Sourcing Destination 



61ST  IHGF DELHI FAIR (SPRING) 
HOME | LIFESTYLE | FURNITURE | FURNISHINGS| FASHION I GIFTS I INTERIOR  

14-18 FEBRUARY, 2026 
PREVIOUSLY KNOWN AS INDIAN HANDICRAFTS & GIFTS FAIR 

 The largest handicrafts & gifts 
trade fair 

 Around 3000+ exhibitors 197,000 

sq.mt. Area 

 One stop shop for the world’s 
largest variety of indigenous 
crafts 

Major Highlights 

   Availability of low cost, traditional & custom-made designs under one roof; 
   Open only for overseas visitors; 
   IHGF is Organized twice a year i.e. Spring & Autumn; 

   10000 overseas buyers visits every year; 
   Organized at India Expo Centre & Mart – a modern exposition centre of India   
   Timed to suit international buyers sourcing calendar; 
   UFI approved International B2B trade fair   



PRODUCT CATEGORIES ON DISPLAY 

 Gifts & Decorative 

 Furniture   

 Home Furnishings 

 Housewares 

 Fashion Jewellery & Accessories 

 Lamp & Lighting Accessories  

 Christmas And Festive Decorations  

 Carpets, Rugs & Floorings 

 Bathroom Accessories  

 Garden & Outdoors  

 Educational Toys & Games  

 Handmade Paper, Gift Wraps 

 Leather Bags & Cases 

 Candles, Incense Sticks & Potpourri 

 Cane, Bamboo, Natural Fiber & Eco-friendly Products 



Magic of the gifted hands: Indian Handicrafts 
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BUYER’S INTERACTION DURING BUSINESS 
HOURS AT THE SHOWS 



BUYERS’ FEEDBACK 



European Buyers on their sourcing trips  …… 

“I have been visiting the fair for over 10 years. My focus is on 

decorative garden products. People in Germany truly appreciate 

Indian craftsmanship, which is why I specifically chose to source items 

here; they are handmade, unique, and beautifully crafted. While the 

current economic situation may be a bit uncertain, I remain optimistic 

that everything will turn out well.” 

Martina Mensing, Germany 

“I am on the lookout for home decoration products for my company. 

This is a family business started by my uncle John, whose passion for 

design. So far, so good—I’ve already come across a few impressive 

pieces. I source products globally, but Indian products stand out for 

their uniqueness and are hard to find elsewhere. The people in the UK 

have a great appreciation for Indian handicrafts, and their charm 

never fails to attract attention.”  

Martin Tennant, UK                                                                                                           

“My company, Peña Vargas S.A., has been dealing beds, headboards 

and auxiliary bedroom furniture since 1931. We have greatly benefited 

from this fantastic fair, which consistently showcases a diverse range of 

high-quality Indian products. As a wholesaler, this is my sixth time 

attending, with a particular focus on sourcing exceptional furniture pieces. 

The quality and pricing of Indian products never fail to impress, which is 

why I keep returning year after year.”                                                                                           

Jesus, Spain 

 



This is my first time at the fair, though I already have experience with 

Indian products, which is why I decided to come. I am from Karakeer 

Deco and we aspire to produce great design pieces with character, 

honesty and beauty. I am specifically looking for home decor items 

like lamps. Indian products reflect the culture beautifully, with intricate 

craftsmanship and detailed, handmade designs that truly stand out.   
 

Diane, France 

European Buyers on their sourcing trips  …… 

I represent Zuiver- Tomorrow's Designs for Today's Interiors, focused on 

creating a comfortable, welcoming home, the brand offers 

contemporary furniture, lighting, and accessories. I am looking for 

large and beautiful furniture pieces that stand out. The quality is 

noticeably better than what's available from other countries, and the 

craftsmanship is truly premium, making these items highly sought after. 

 

Caroline, The Netherlands 

My company is Mester Grønn and I am looking for flower pots and 

interior products, ornaments and rugs. This is my 15th visit to the Indian 

Expo and I am enjoying the display and love it here. 

 

Anne Katrine, Norway 



Some Major Brands sourcing from India 

Debenhams 

Harrods 
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IEML: VENUE FOR IHGF DELHI FAIR 



Fair Facilities 

• B2B fair: Overseas Buyers, sourcing agents and 

domestic volume buyers; 

• Registration is Free: www.ihgfdelhifair.in/register  

• Accommodation : Special discounted  rates from hotels;  

• Expo Inn : 135 Room Hotel within the fair ground; 

• Shuttle Service : Free shuttles from listed Hotels; 

• Free Airport Pick-up in New Delhi for overseas buyers 

to their hotel; 

• Buyers’ Lounge / Restaurants / Cafés; 

• Cloak Room, Foreign Exchange, Medical 

Centre, Free WiFi.  

http://www.ihgfdelhifair.in/register


PUBLICITY & PROMOTION 

• Web Banners : Leading International Publications 

• EDMs : subscriber database of  Int’l publications 

• Indian Missions: Shared Emailers/Web Banners/Press Release 

• Social Media: epchindia 

• Tele Calling : Multilanguage tele calling to Buyers 

• Direct EDMs: Council send regular emailers to own 

database 

• Physical Mailing : Hotels / Chambers/Associations abroad 



Web Banners 
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Compasses, Middle East 

 

Cover, UK The Home Living, Japan 

Gifts & Decorative Accessories , USA  
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EDMs 



36 

Coverage by Indian Missions 
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Coverage by Int’l Publications 
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Social Media 



 Promotion of 61st  edition of IHGF Delhi Fair 
amongst buyers in your country / region; 

 Inviting the buyers through Chambers of 
Commerce & Associations in your region; 

 Share the list of buyers to invite to visit the fair; 

 List of Leading Publication, Press & Media; 

 Visa Facilitation; 

 Promotion through social media of esteemed 
Indian Mission.  

Support Sought 



Export Promotion Council for Handicrafts 
“EPCH HOUSE” Pocket 6 & 7, Sector-C, L.S.C.  

Vasant Kunj, New Delhi-110070, India 

Tel: +91 11 26135256     I   Email: visitors@epch.com    I   web: www.epch.in 
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